
Sales Performance Story: A Journey of Success and Strategy 

In the fast-paced world of the company, the past year has been marked by growth, resilience, and 
strategic planning. The numbers tell a compelling story of progress and achievement. 

 

Highlights in Profit and Revenue 

 

The company achieved a significant milestone, generating a total revenue of $1.44 million and 
achieving a profit of $485K after covering production costs of $957.26K. A total of 268K products 
were sold, marking a notable achievement in sales performance. 

 

Leading Product Categories 

 

Among the product categories, Shower and Bath products were the top performers, contributing 
$110K in profit. They were followed by Skincare with $93K, Hair Care with $89K, and Fragrances 
at $71K. Dental Care, though the least profitable at $58K, still made a meaningful contribution. 

 

The cost of production varied across categories, with Skincare incurring the highest cost at $210K, 
followed closely by Shower and Bath at $209K, and Hair Care at $160K. Deodorant and Dental 
Care had lower production costs at $142K and $113K, respectively. 



 

Regional Performance and Customer Insights 

 

In terms of regional performance, Scotland led with 69K units sold, while Northern Ireland had 
the lowest sales at 65K units. This reflects differing consumer preferences and market conditions 
across the regions. 

Sales patterns also revealed that the most active days were from Monday to Wednesday, with 
these days accounting for 39K in revenue. Understanding these patterns can help optimize future 
marketing and inventory strategies. 

 

Historical Performance Overview 

 

Looking back, the profit margin rose gradually from 0K in January 2020 to 0.5K by January 2021, 
indicating steady growth. From January 2021 to January 2022, the margin doubled to 1.0K, 
showing an acceleration in growth. 



The period from January 2022 to January 2023 saw continued improvement, with profits reaching 
2.0K. The first half of 2023 was particularly strong, with the profit margin peaking at 3.6K 
around mid-year and slightly decreasing to 3.3K by July. 

 

Year-Over-Year Revenue Analysis 

 

The Year-over-Year Revenue Comparison shows how the company's current year's revenue 
consistently outperformed the prior year-to-date (PYTD) revenue. Early in the year, revenue 
figures were moderate, but as the weeks progressed, the current year's revenue surged, especially 
around weeks 20-30 and 30-50. By week 40, current revenue peaked at 2.3K, significantly higher 
than PYTD. However, towards the end of the year, both current and PYTD revenues converged 
around 0.5K. 

 

Conclusion 

The past year has been a story of strategic success and growth. The insights from these 
performances are invaluable as the company looks to the future, poised for continued success and 
new opportunities. The journey ahead promises even greater achievements and milestones. 


